New Logo Launched!

Once, a company founder asked,
“Where are we going next?”
And this theme has been a part of
our corporate brand ever since.
Today, the name Whertec has
evolved to cover the work to
reduce wear and abrasion in
boilers and high temperature
vessels while implementing
state-of-the-art inspection, welding
and protective coating technology.

Since 1996, Whertec Enterprises has
grown in size and capabilities while
adapting to customer needs and
far-flung locations. “Whertec, the
reliability experts” was developed
by the management team with
consultants and designers as part of
a freshening of the corporate identity.

“We are becoming more of a
consolidated provider of services to
industry,” said CEO Pete Castiglione,
“and our new brand and position line
reflect our commitments to quality,
reliability and, above all, safety.”

Soon, the new brand and position line
will replace the former logo on signage,
letterhead, trade show displays,
vehicles and, of course, hardhats.
“We're still Whertec, just better in

the corporate identity department as

shape, colors and fonts for proper
reproduction. High—resolution
artwork and the style guide are also
available electronically by contacting

we continue to grow nationally and
internationally,” Castiglione added.

A Whertec logo “style guide” has
been developed which specifies logo

“ whertec

The Reliability Experts

HQ in Orange Park.

Shop Relocation Update Moving time is getting closer for the Whertec
team in Headland, Ala. as a 38,000 square-foot facility in Jacksonville, Fla. is
under contract. The new facility is near the corner of I-95 and I-10, and will
help the company meet increased client demand. Stay tuned for more news
and updates as the opening is scheduled.
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Mark Critchfield
Shop Manager | Started 7/1/09

Please join us in welcoming
Mark to the Whertec family at

mark.critchfield@whertec.com.

Whertec took a break to celebrate
Independence Day weekend at
the Daytona Motor Speedway.
Operations Management
employees, family and friends
were there to witness NASCAR's
best battle with winner
Tony Stewart.

Thank You
for Reading!

We will be sending these newsletters
to our valued employees, suppliers,
customers and our friends in the
industry to help spread the word
about Whertec and our commitment
to safety, reliability, customer needs
and our corporate family. If you have
photos to submit, news to share or
questions about the information in
this issue, please email Angie at
angie.smith@whertec.com.

Safety News

by Tony Leopardi, Safety Director | Whertec

As part of an ongoing commitment to maintain a safe, healthy and
efficient working environment, Whertec has established The Safety
Improvement Incentive Program. The objective is to continue to
improve safety by rewarding employees who help to identify and
eliminate safety hazards. The program is designed to help workers
continue to improve their performance in the safest possible manner
while allowing them to make positive contributions to their own work
environments. Training will take place by the end of September 2009.

Whertec will recognize April and September as Safety Awareness
Months to increase employee participation and keep safety issues a
priority. During these months, employees who are recognized for
safety leadership will receive:

» Recognition by the Safety
Management Team

» A special hard hat decal
for participants

» Chances to win prizes
(worth up to $300) at
upcoming operations
meetings

In addition, Whertec is
developing a program to
reward Safety Bucks to
employees who demonstrate
outstanding safety practices.
Safety Bucks will enable employees to buy items from a special
Whertec Safety Bucks catalog.

Save The Date

Management Meeting tentatively setup for after August 24th
in the Orange Park/Jacksonville, Fla. area.




